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Celebrity
management/
OL integrations

The team has extensive expertise

In interacting with opinion
leaders and media personalities.

Separate category of agency projects

connected with the promotion of brands through
social media of opinion leaders. This work includes
the development of a special set for distribution,
selection of bloggers for activation, coordination

of texts and images for posts, product distribution.
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CLIENT: CHESS AND JAZZ

Chess & Jazz

Festival

Promotion of a new lifestyle festival B R \ T
through opinion leaders S——— e L e N A
S R T s s A

C | —— 1

Awards: Best music event of 2018
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55 opinion leaders with a total of 4.84 ey Y ey L * -~ & WY

million subscribers published the festival
announcements in their Instagram Stories.
The announcements contained a CTA —
promotional code with a 20% discount

on the purchase of a ticket.

The festival was supported by @alexkisa,
(@sashapanika, @artem, @burimova,
@fedorfomin and other opinion leaders.
The total coverage of the campaign was

at least 1.6 million OTS.
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Results:

- lola 1kHACT CANTY
Lhuumh 1ZZ.com

! iull"lml.‘n:rlmfﬂlm}'!-'r LA T o, Jan'haﬁha'hrlﬁur.uq-:-.'-. canTe
."'; chessandjazz.com chessandjazz.com

i [l # ;
r niEEI_Ehﬂtﬂ'urﬂ"FﬂT-:T" '.:-I ANTE
U 4 chessandjazz.com

Wi
il ¥
¢ i S

BAAD

AXMAT .
THBAAb

11”*

. f ‘. chessandjazz. mml,
™, / l l I'Iﬂﬂ b?"‘l‘lﬂl‘
5 -20% l:lr.unu_:n ‘

\1 \ WS 20%

-\.-1""*. . B E R E % A B E g ’ f‘_
i ]

‘1'" bBneTisl Ha CAMTE BHIETLL M1

Dmhgmﬁgwm_ﬁ,dﬁﬂ,ﬁun i Dmpgamﬁtajﬂﬁﬂfm-wm t:'rnl:-]it‘rﬁ“‘r'l? J’Hbﬁllmﬂué‘”'




Q)S‘trq 2019 May

CLIENT: CHESS AND JAZZ

Brand promotion in collaboration with
CHESS & JAZZ festival

As a pre-activation, Martini x CHESS & JAZZ
gift sets were sent to opinion leaders.

In total, 15 opinion leaders with an aggregate
number of subscribers of 954.3K took part
in the activation. Among the participants —
Nikola Melnikov, William Lamberti, Natalia
Turovnikova and Nikolai Zverkov. OTS was

at least 469K people.
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Results:

OTnpaedTe cooblweHMe
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CLIENT: BENTLEY

Presentations

GT Continental

Attracting opinion leaders through
attendance at events and SMM support

Presentation of a new model

Bentley GT Continental
[Saint Petersburg — Moscow]

Opinion leaders:

Polina Sidikhina (actress) — 13,2K,

Oleg Zotov (portrait photographer]) — 115K,

Albert Sagiryan (auto expert, businessman) — 32K,
Marusya Fomina (actress] — 14,6K,

Alexey Kiselev (restaurateur, producer]) — 42,6K,
Kseniya Goshitskaya (deputy chef editor

of «Sobaka» magazine) — 13K,

Konstantin Krukov (artist) — 196K,

Tata Mamiashvili-Bondarchuk (film industry) — 222K.
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Results:
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CLIENT: BELUGA
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Beluga Hunting gift pack promoting
through opinion leaders

As part of the Beluga Hunting liqueur
promotion, 50 opinion leaders received gift
baskets that contain everything needed
for a picnic.

This activation has involved such

popular bloggers like

Kirill Cherkasov (@cherkasovpage, 365K],
Ivan Vorobey (@vanvorobei, 103K])

and Aleksei Grebenschikov (@8igdick, 20K],
and also opinion leaders like ex-chief editor
Numero Igor Avdeev (@andreevigor, 19,8K],
musician Nikola Melnikov
(@nikolamelnikov, 14,2K) and designer
Visiliy Volchok (@vasiliivolchok, 12,7K).
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cherkasovpage « Mognuckn
Moscow, Russia

cherkasovpage B nocnegHue gHn neta
OTNPaBUNKCH C APY3bAMU 33 ropog, U
3axBaTunM ¢ coboit 3Ty NOTPACAIOLWLYIO
Kop3wnHy #belugahunting! NpocTo
nNOCMOTPUTE Ha 3TY KpacoTy!

KomnaHus BbinycTuna 2 nuképa Beluga
Hunting (BuTTepbl U3 cUBUpCKUX aroa
TpagB), Ha UX OCHOBE MOXHO cAenaTh
ocBexalwlLuune KokTeinu — Hunting Berry
Easy-Fizzy u Hunting Herbal Easy-Fizzy. A B
5TOK Yy0o KOp3WHe ecTb BCE, ond
NPUrOTOBNEHUA STUX OCBEXALLNX
KOKTeWuneii.

OTObiX Ha CBEXEeM BO3ayXe, KOMMNaHWs
OpY3€ei U NOTPACAIOWME HanuTKKM - BOT YTO
HaMm BbiNo HyxHO!

A kak Bbl npoBoguTe 310 NeTo?
@vodkabeluga #huntingeasyfizzy

_tuzova_tanya gy TBOUX BUAOEO U HOTOK
& conper? @

© Q [

5 805 ormeTtok "Hpasutca"

[obaBbTe KOMMEHTaPWA...

2019

_ kutenkov « Mognucku
(: Moscow, Russia

kutenkov Bpemsa oT BpemMeHuH o4YeHb
yCTaéllb OT FOPOACKUX «AeKopaLMin» 1
XO4YeTca OTAOXHYTb Ha NOHEe NpUpoabl.
MUKHKK - uoeaneHbIM NOBOA ANS 3TOrO.
HepasHo @vodkabeluga 3anycTtuna
NpocThie U OCBEXAKOUME KOKTeinu Easy-
Fizzy - Hunting Berry Easy-Fizzy n Hunting
Herbal Easy-Fizzy, koTopble NpocTo
NPUroToBUTbL CAMOMY ,0Ma W B TOM YUCNe
Ha NUKHUKe. KoMy KOKTelnnb?)
#belugahunting #huntingeasyfizzy

l‘jC?F,EJ},r'.Bl/I'I":: ewe KoMMeHTapuu

kutenkov @tatshashkina ga!) s cam He
oXWpaan, uTo Takol kpyToit Bynert))
sashrom @princessalinette xnay Te6s!! ¢°

mariantoninova [axe MHe 3axoTenocb
NMPUroTOBUTL 3THU KDKTEﬁﬂWQ.j‘ H “
0TNPaBvUTbLCA HAa Npupoay)

® Q A

1605 ormertok "Hpasurca"

[oGaBeTe KOMMEHTapPWUM...

vanvorobei = Mognuckn
A Moscow Oblast

vanvorobei CoBcem CKOpO Mbl CHOBA
nepeenem B ropof, a noka ectb
BOSMOXHOCTb YCTPauBaem NUKHUKWA Ha
npupoge npamo Bo gsope. OTaenbHbIM
MOBOLOM CErofHs NOCIYXWNO TO, YTO
@vodkabeluga 3anycTuna HoBble KpyThie
OCBEXaKLWme KOKTeNNM Ha OCHOBE CBOMX
BUTTEPOB, KOTOPbIE KaXXablil CMOXEeT
NPUroTOBUTL BYKBaNLHO 3a Napy MUHYT. A
Bbl nobKTe OTAbIX HA Npupoge?
#belugahunting #huntingeasyfizzy

misarcis Bce npoxuTtsie 17 net npo6bina Ha
NPWPOAE B AEPEBHE U XOYeTCH B
umsuanzaumio(((

holy_maaay Konbuo 1 nevaTka -
HepeanbHOR KpacoTbl ¥ He NoackaxeTe rae
npuobpecTtn?

bostee O4eHb N6AD NMKHUKKW Ha NpUPOae
1 BCE NeTo NPOBOXY 3a ropogom &3

® Q A

2 698 oTmeTOK "HpaeuTtca"

Ho6GaBbTe KOMMEHTaPWA...
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CLIENT: GETT TAXI

Promotion of the Gett service
Business & VIP through opinion
leaders (#GettPremium campaign)

Six opinion leaders (Sergey Dolya, Timofey
Kolesnikov, Daria Veledeeva, Artem Rubley,
Maxim Vitorgan and Irina Gorbacheva]
announced the launch of Gett Business & VIP
premium service in their Instagram Stories.
The announcement contained a CTA — promo
code with bonuses for the first two trips.

OTS of campaign amounted to 1,419,235 views.
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Results:

Sergery Dolya Timofey Kolesnikov Irina Gorbacheva

Maksim Vitorgan Darya Veledeeva Artem Rublev
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Results:

MNpo KOMMNaHWIo
wyTKa, KaXerTcsa, He
ypanachb HO BOT
MalIMHa W gopwnTenb
#gettpremium
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CLIENT: VESPER

Vesper projects support

Digital support

Since the beginning of 2018, Astra Channel has been
providing comprehensive support for Vesper —

the leader in the field of luxury housing in Moscow.
Scope of work includes support in social networks:

a primary audit service, targeting (promotion)

and images design.

Especially for Vesper, Astra Channel design
department developed it's own design concept.
Media accounts of the fashion industry leaders
CHANEL and Louis Vuitton were taken as visual
reference points.



https://www.instagram.com/vesper_moscow
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CLIENT: VESPER

Fairmont | Vesper

Launch and support
of the Fairmont | Vesper project

Visual storytelling

Development of the unique concept and social
account maintenance, that combines a five-star ) -
hotel and apartments of de luxe class. ; < S D rockwellgroup



https://www.instagram.com/fairmont.vesper.residences
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CLIENT: CHKALOV

Design proposal for the
CHKALOV page project

Visual storytelling

In June 2018, Astra Channel developed a visual design
style and unique concept for the CHKALOV project.

The topic of Instagram posts corresponds

to headings, each of which reveals the benefits
of living in the CHKALOQOV project from a new
perspective.

The graphics of the neighboring photo

in the Instagram grid view continues the elements
of the previous one, creating the effect of continuity.
At the same time, each individual post looks like

an independent image in the user's feed.

Key messages — the benefits of life in the CHKALOV
project — are broadcast using account headings.
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CLIENT: CHESS AND JAZZ

CHESS & JAZZ
festival
promotion

Unigue content, promotion
and ticket sales

Digital support 360°

Since April 2018, Astra Channel has been promoting it's
own project — CHESS & JAZZ festival , which promises
to be the most high-profile musical event during

the World Cup 2018.

117

r


https://www.instagram.com/chessandjazz

Q)S‘trq 2019 May

CLIENT: «LOKOBALL» FESTIVAL

«Lokoball»

promotion

Strategy development,
content creation, promotion

Digital support

Since April 2018, Astra Channel has been promoting
«Lokoball» project — a festival of children's football,
uniting under its flag young players from all over Russia,
as well as from Europe and the CIS.

Project management in social networks includes

the development of a strategy, creation and publication
of content, moderation of all channels and promotion
of communities.



https://www.instagram.com/lokoballfest
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CLIENT: BRAUN

Braun accounts

nEREREInE
and promotion

Strategy development,
content creation and work
with opinion leaders

Digital support 360°

Since January 2018 Astra Channel works with the P&G
brand — Braun, provide full Digital support with high
rate KPI's.

For the last 6 Months KPI's exceeded more than 70%.

Promoting the project in social media includes creating
and publishing content, work with opinion leaders,
holding own contests & contests with bloggers, seeding
in the thematic communities.



https://www.instagram.com/braunrussia
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CLIENT: LOPOTA e L e e,

Lopota Lake

Resort & SPA

Strateqy development,
creation of visual content

Digital support

From January 2019, Astra Channel leads the Lopota Lake
Resort & SPA project, providing support for the digital
presence of the Lopota Lake Resort & SPA. Project
management in social networks includes interaction
with bloggers and opinion leaders.

Tasks that the agency faces are: bringing the account
to a single color and thematic stylistics; the use

of influential bloggers and opinion leaders;

UGC stimulation.

Objectives: to increase the brand awareness

of the hotel Lopota Lake Resort & Spa among target
audience; growth in the number of subscribers

and increase in activity on the account, attracting
the attention of customers, opinion leaders and MICE
partners.



https://www.instagram.com/lopotalake
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orangebrained & = MognuMcateca |
Lopota Lake Resort & Spa - fomdm®s bds ..

orangebrained £ aHaeTe B 4&M Qnexc
aTON HOTKK? 3yMaHKTE M NOCMOTPMTE
- AT0 HOCKM C XMHKanM, =

a paii BoKpyr MeHs - @lopotalake. He,
HY TO 8CTb 00LIYHO TaM HMKTO
KBagpWKW B DaccelH He 3aroHdAeT, ato
A 0NA KPpyToW GOTKM AOroBOPKNCH. HO
NnoBepLTe, NOMUMO 3TOrO Tam ecTh
elE YeMm 3aHATLCA.

KCTaTW, 3anenute mHe Jlyuanany, 3a
CTapaHWA. 3HaeTe, CKONbLKO NpMILINOCE
NepeasrHYTh We3NoHIoB, 4Tobh
NpoexaTs K 3ToMY MecTy? .

He oBpawlaid BHUMaHHSA, 3T0 NpocT
xewTern: #lopotalake #rpyaus
#raxeTvsa #kBagpoumkn #dnekc #lex

4 OH.
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@y HpaeuTes givenbygOd u ewé 11 887

4 IHERA HA3ZAR

[oBagbTe KOMMEHTaPMWA...
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albertaberlin = MognucaTeen
Lopota Lake Resort & Spa - pomdmds bds ...

albertaberlin Haw wHcTpykTOp NO
KBaQpOLMKNaM M HACTOALLMA Npodu
CBOEro aena ckasan:

«Ha nowafax A eafuTe He nobnw. 31o
O4YeHb CNOXHAaA NCUXONOrKMYecKan
paboTa, NnoHKMaeTe? He oHa QonxHa
yNpaenaTe ToBoH, a Tol eld. M ecnw
nowans NoYyBCcTeYeT cebs rMaBHol —
TeBe KoHel. A Ha MoTope Yyero? Cen,
Oa noexan».

(anb, rpy3avHCKWIA aKLEHT Nepefars
HENBL3A)

Mepen NOXoA0OM B KOHIOWHK A BCE
oBayMBIBaNa — 4YTO e IHa4MT BbiTh
rnagHol? O4eBMaHo, HeMb3n BoeliTe
CNALWKOM 00BPOR M HUKaKHX
CHICIHIKAHWWA. BRINAYMBATE ABTOPMTET,
CNOBHO DAHAKWT M3 S0-kIX TOXE He

i A
ﬁ HpaeuTtcsa givenbygOd v ewé 26 720

30 MAPTA

[obaBbTe KOMMEHTAPWA...

any_yoyo » lNMognMcaTbeA .
Lopota Lake Resort & Spa - pooedm®s bds ..

any_yoyo Kak Bam cna c TakMm
BHAOM? i

Tenepb Korga Ouma Gyger
cnpawueats «Joporas, MoXeT BUHaT»
6yay NPOCKTL HAaNKBaTL ero NPAMO B
BaHHy &2 OkasblBaeTca Takas
npouenypa o6napaeT NeToKe
addekToM, Gorata aHTUOKCHOAHTaMM
W OMWLLAET OpPraHu3m oT BO3AeMCTENS
COMHLUA, CTPecca W 3arpAsHEHHOrD
BO3AYXa. A TaK Me NopulilWaeT
WMMYHUTET W 3aLLMTHLIE Y HKLMKM
KO¥MW. KaxeTea naeanbHo, korga
HMBELL B MEFanofuce.

MoMHMO BaHH B CrNa-UeHTpe
@lopotalake Bonbwol BHBOP Maccaxa
W Npoueayp ana nuua.

‘j HpaeuTca givenbygOd v ewé 9 074

6 OHER HAZAQ,

Oo6asbTe KOMMEHTaPMH...
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CLIENT: SECRET SPACE

Launch and support
of the Secret Space project

Digital support

Since 2018, Astra Channel manages Secret Space
account. Secret Space — is a showroom with designer
clothing.

Tasks that the agency faces are: concept development,
content creating and publishing posts, interacting

with bloggers, moderating, segmenting an audience,
and promoting publications targeting a relevant audience.

Objectives: to increase the recognition of the Secret
Space among target audience; growth in the number
of subscribers and increase in activity on the account
page, attracting the attention of customers, opinion
leaders and increasing sales.



https://www.instagram.com/secretspace_patriki

2019

ey

TE

T
2

T A L e R T Ty

=

£ D e T
ety

i _?ﬁl..: ._

i

'l."

s

o
=

-

L

RS L
N
1

s






