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Celebrity 
management/
OL integrations
The team has extensive expertise 
in interacting with opinion
leaders and media personalities.

Separate category of agency projects
connected with the promotion of brands through 
social media of opinion leaders. This work includes 
the development of a special set for distribution, 
selection of bloggers for activation, coordination 
of texts and images for posts, product distribution.
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C e l e b r i t y  m a n a g e m e n t / O L  i n t e g r a t i o n s
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55 opinion leaders with a total of 4.84 
million subscribers published the festival 
announcements in their Instagram Stories. 
The announcements contained a CTA — 
promotional code with a 20% discount 
on the purchase of a ticket.
The festival was supported by @alexkisa, 
@sashapanika, @artem, @burimova, 
@fedorfomin and other opinion leaders. 
The total coverage of the campaign was 
at least 1.6 million OTS.

C L I E N T :  C H E S S  A N D  J A Z Z

Chess & Jazz 
Festival

Promotion of a new lifestyle festival
through opinion leaders

Awards: Best music event of 2018
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As a pre-activation, Martini x CHESS & JAZZ 
gift sets were sent to opinion leaders.

In total, 15 opinion leaders with an aggregate 
number of subscribers of 954.3K took part 
in the activation. Among the participants — 
Nikola Melnikov, William Lamberti, Natalia 
Turovnikova and Nikolai Zverkov. OTS was 
at least 469K people.

C L I E N T :  C H E S S  A N D  J A Z Z

Martini

Brand promotion in collaboration with
CHESS & JAZZ festival 
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C L I E N T :  B E N T L E Y

Presentation of a new model
Bentley GT Continental
(Saint Petersburg — Moscow)
Opinion leaders: 

Polina Sidikhina (actress) — 13,2K, 
Oleg Zotov (portrait photographer) — 115К, 
Albert Sagiryan (auto expert, businessman) — 32К,
Marusya Fomina (actress) — 14,6К, 
Alexey Kiselev (restaurateur, producer) — 42,6К, 
Kseniya Goshitskaya (deputy chef editor 
of «Sobaka» magazine) — 13К, 
Konstantin Krukov (artist) — 196К, 
Tata Mamiashvili-Bondarchuk (film industry) — 222К.

Attracting opinion leaders through
attendance at events and SMM support

Presentations
of the new
model Bentley
GT Continental
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As part of the Beluga Hunting liqueur 
promotion, 50 opinion leaders received gift 
baskets that contain everything needed 
for a picnic.

This activation has involved such 
popular bloggers like 
Kirill Cherkasov (@cherkasovpage, 365K), 
Ivan Vorobey (@vanvorobei, 103К) 
and Aleksei Grebenschikov (@8igdick, 20K), 
and also opinion leaders like ex-chief editor 
Numero Igor Avdeev (@andreevigor, 19,8K), 
musician Nikola Melnikov 
(@nikolamelnikov, 14,2K) and designer 
Visiliy Volchok (@vasiliivolchok, 12,7K).

C L I E N T :  B E L U G A

Beluga

Beluga Hunting gift pack promoting
through opinion leaders
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Gett Taxi

C L I E N T :  G E T T  T A X I

Six opinion leaders (Sergey Dolya, Timofey 
Kolesnikov, Daria Veledeeva, Artem Rublev, 
Maxim Vitorgan and Irina Gorbacheva) 
announced the launch of Gett Business & VIP 
premium service in their Instagram Stories. 
The announcement contained a CTA — promo 
code with bonuses for the first two trips.

OTS of campaign amounted to 1,419,235 views.

Promotion of the Gett service
Business & VIP through opinion
leaders (#GettPremium campaign)
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Results:

Sergery Dolya

Maksim Vitorgan

Timofey Kolesnikov 
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Irina Gorbacheva

Artem Rublev
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Vesper

C L I E N T :  V E S P E R

Digital support
Since the beginning of 2018, Astra Channel has been 
providing comprehensive support for Vesper — 
the leader in the field of luxury housing in Moscow.
Scope of work includes support in social networks: 
a primary audit service, targeting (promotion) 
and images design.

Especially for Vesper, Astra Channel design 
department developed it`s own design concept. 
Media accounts of the fashion industry leaders 
CHANEL and Louis Vuitton were taken as visual 
reference points.

Vesper projects support

Link

https://www.instagram.com/vesper_moscow
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C L I E N T :  V E S P E R

Visual storytelling
Development of the unique  concept and social 
account maintenance, that combines a five-star 
hotel and apartments of de luxe class. 

Launch and support
of the Fairmont | Vesper project 

Fairmont | Vesper

Link

https://www.instagram.com/fairmont.vesper.residences
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C L I E N T :  C H K A L O V 

Visual storytelling
In June 2018, Astra Channel developed a visual design 
style and unique concept for the CHKALOV project.

The topic of Instagram posts corresponds 
to headings, each of which reveals the benefits 
of living in the CHKALOV project from a new 
perspective.

The graphics of the neighboring photo 
in the Instagram grid view  continues the elements 
of the previous one, creating the effect of continuity. 
At the same time, each individual post looks like 
an independent image in the user's feed. 
Key messages — the benefits of life in the CHKALOV 
project — are broadcast using account headings.

Design proposal for the
CHKALOV page project

Chkalov
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CHESS & JAZZ 
festival 
promotion

C L I E N T :  C H E S S  A N D  J A Z Z

Unique content, promotion
and ticket sales

Digital support 360°
Since April 2018, Astra Channel has been promoting it`s 
own project — CHESS & JAZZ festival , which promises 
to be the most high-profile musical event during 
the World Cup 2018.

Link

https://www.instagram.com/chessandjazz
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Digital support
Since April 2018, Astra Channel has been promoting 
«Lokoball» project — a festival of children's football, 
uniting under its flag young players from all over Russia, 
as well as from Europe and the CIS.

Project management in social networks includes 
the development of a strategy, creation and publication 
of content, moderation of all channels and promotion 
of communities.

Strategy development,
content creation, promotion

«Lokoball»
festival
promotion

C L I E N T :  « L O K O B A L L »  F E S T I V A L

Link

https://www.instagram.com/lokoballfest
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Digital support 360°
Since January 2018 Astra Channel works with the P&G 
brand — Braun, provide  full Digital support with high 
rate KPI`s.

For the last 6 Months KPI`s exceeded more than 70%.

Promoting the project in social media includes creating 
and publishing content, work with opinion leaders, 
holding own contests & contests with bloggers, seeding 
in the thematic communities.

Strategy development,
content creation and work
with opinion leaders

C L I E N T :  B R A U N

Link

Braun accounts
management
and promotion

https://www.instagram.com/braunrussia
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Digital support
From January 2019, Astra Channel leads the Lopota Lake 
Resort & SPA project, providing support for the digital 
presence of the Lopota Lake Resort & SPA. Project 
management in social networks includes interaction 
with bloggers and opinion leaders.

Tasks that the agency faces are: bringing the account 
to a single color and thematic stylistics; the use 
of influential bloggers and opinion leaders; 
UGC stimulation.

Objectives: to increase the brand awareness 
of the hotel Lopota Lake Resort & Spa among target 
audience; growth in the number of subscribers 
and increase in activity on the account, attracting 
the attention of customers, opinion leaders and MICE 
partners.

Strategy development,
creation of visual content

Lopota Lake
Resort & SPA

C L I E N T :  L O P O T A

Link

https://www.instagram.com/lopotalake
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Digital support
Since 2018, Astra Channel manages Secret Space 
account. Secret Space — is a showroom with designer 
clothing. 

Tasks that the agency faces are: concept development, 
content creating and publishing posts, interacting 
with bloggers, moderating, segmenting an audience, 
and promoting publications targeting a relevant audience.

Objectives: to increase the recognition of the Secret 
Space among target audience; growth in the number 
of subscribers and increase in activity on the account 
page, attracting the attention of customers, opinion 
leaders and increasing sales.

Link

Launch and support
of the Secret Space project

Secret Space

C L I E N T :  S E C R E T  S P A C E

https://www.instagram.com/secretspace_patriki
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THANK YOU 
-
Malaya Dmitrovka, 25с1

8 906 710 55 96

ASTRA-Channel.com




